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The United Nations Global Compact

“A more sustainable and
inclusive global economy”
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The UN Global Compact is the world’s largest voluntary
corporate sustainability initiative offering guidance to
business on how to aligh their operations and strategies with
ten universally accepted principles in the areas of human
rights, labour, environment and anti-corruption. The
Women’s Empowerment Principles encourages companies to
join the UN Global Compact as an opportunity to showcase
your work on gender equality.
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https://www.unglobalcompact.org/AboutTheGC/TheTenPrinciples/index.html
https://www.unglobalcompact.org/AboutTheGC/TheTenPrinciples/humanRights.html
https://www.unglobalcompact.org/AboutTheGC/TheTenPrinciples/labour.html
https://www.unglobalcompact.org/AboutTheGC/TheTenPrinciples/environment.html
https://www.unglobalcompact.org/AboutTheGC/TheTenPrinciples/anti-corruption.html

The Women’s Empowerment Principles

Establish high-level corporate leadership
for gender equality.

2

Ensure the health, safety and well-being
of all women and men workers.

Promote education, training and professional
development for women.

0

Promote equality through community initiatives
and advocacy.

Measure and publicly report on progress
to achieve gender equality.

The Women's Empowerment Principles are a set of 7 Principles
for business offering guidance on how to empower women in
the workplace, marketplace and community. They are the
result of a collaboration between the United Nations Entity
for Gender Equality and the Empowerment of Women (UN
Women) and the United Nations Global Compact.

Subtitled Equality Means Business, the voluntary principles
seek to point the way to best practice by elaborating the
gender dimension of corporate responsibility, the UN Global
Compact, and business' role in sustainable development.
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http://www.unwomen.org
https://www.unglobalcompact.org

WEPs and Reporting

e There is no official reporting requirement associated with the WEPs. However, Principle 7 =
underscores that accountability and transparency go hand-in-hand. Companies that have .
signed the CEO Statement of Support (shown to your right) have explicitly stated their e ———
intention to measure and publicly report on their progress towards gender equality in their
workplace, marketplace and community. The CEO Statement of Support text reads “We e :
will strive to use sex-disaggregated data in our sustainability reporting to communicate our === """
progress to our own stakeholders.” TR e s

e 1In 2012 the UN Women and UN Global Compact partnership, with support from E&Y,

I T TR T TIITTIT]
produced a gender-specific guidance called The Women’s Empowerment Principles: WOMEN'S o
Reporting on Progress. This was in response to requests from businesses that have signed  EPOWERIMENT

the CEO Statement of Support and others. PRINCIPLES ...
The guidance offers: ==
e Practical advice on how to report on implementation of each of the 7 WEPs. == 4 =
« Provides reporting approaches, examples, and indicators for each Principle. S
o Aligns with established reporting frameworks.


http://weprinciples.org/files/attachments/61.pdf
http://www.weprinciples.org/files/attachments/CEO_Statement_of_Support_Eng.pdf
http://www.weprinciples.org/Site/CeoStatement/
http://weprinciples.org/files/attachments/61.pdf
http://weprinciples.org/files/attachments/61.pdf
http://weprinciples.org/files/attachments/61.pdf

Communication on Progress (COP)

Business participants in the UN Global Compact commit to make the Global Compact ten principles part
of their business strategies and day-to-day operations, while also committing to issuing an annual
Communication on Progress (COP). A COP is a public disclosure to stakeholders on progress made in
implementing the ten principles, and in supporting broader UN development goals.

The COP requirement serves several important purposes:

*Advances transparency and accountability;

*Drives continuous performance improvement;

Safeguards the integrity of the UN Global Compact and the United Nations; and

*Helps build a growing repository of corporate practices to promote dialogue and learning.
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http://www.unglobalcompact.org/COP/index.html

Why Embed WEPSs in the COP?

Adding the additional questions will:

Encourage and support transparency around implementation of the WEPs and integration of gender
equality into corporate sustainability reporting;

Help track progress, identify gaps, benchmark performance, and demonstrate progress to key
stakeholders .

Allow the Global Compact to collect data that can inform the development of engagement opportunities for
WEPs signers.

Recognize the Global Compact’s robust reporting mechanism as the primary avenue for reporting on
implementation of the WEPs and thereby encourage those who are not yet GC participants to join.
Minimize the additional work and time required of your company representatives (compared to an
independent reporting mechanism for the WEPS).



COP Submission Practice

GLWEILEN Basic Templae | COP Submussion | Advanced Level | Grace Letter

Please choose among the following options to publish your COP on the Global

o After logglng in to the UNGC Compact website
website, you will be taken to an )
. . . . . Basic Template: If you are new to the Global Compact, this Tempiate will help you create
administrative page which will your first COP

allow to submit your company’s |
COP Submission: Use this tab if you have already created your COP, either integrated into

COP your sustainability report or as a standalone report, and you are not aiming to qualify for the
 During your COP submission GC Advanced fevel

process, you will be asked to Advanced Level: Use this tab if your COP demonstrates a higher level of performance and

Complete a COP Self-Assessment, disclosure and you would like to participate in the GC Advanced leve

which indicates the contents of Grace Letter: You can also submit a grace letter for a 90 day extension to your COP

your COP. deadline
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COP Self-Assessment

« Once you have gone through
the process to complete your Communication on Progress Details
COP and confirm your
submission, your COP will be
automatically published on oteentazon Lot |
the Global Compact website. GC Active »
You will be automatically Thank you for subaiting your Company's Communication on Progress (COP). R is now pubiicly avedatle o the Globel Compact websit
directed to the Accoxieg s you seensessmest, you COP meet ol miansmn soquments o cunlon o tho GC Active o
‘Communication on Progress NP L i o b et o suooet o s A o et 24t st
Details’ screen, shown to your £ Dovciuton vl ecioes & et ooiion wiaed v B Pk
right, which will display your / Duscagton of cons et oo ks ik
differentiation level and the e e
results of your self- / Vdontibes targets, define porsemance inicates and mease cutcomes
assessment.

- — . M
Q Back 1o COPs Public version

eg United Nations Global Compact
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WEPs and the COP

Companies that have signed the CEO Statement of Support for the WEPs, will
now answer 4 new gender-specific questions when submitting their
Communication on Progress (COP)

« Starting on October 1st, 2014

Regardless of COP level

* Each question has associated good practices — companies will mark the
applicable options

Answer to questions will not affect COP level



Questions on Gender
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Communication on Progress

The COP describes policies and practices related to supporting women’s empowerment and
it advancing gender equality in the workplace

> Women's . — " .
E>mp0werment The COP describes policies and practices related to supporting women’s empowerment and

1 advancing gender equality in the marketplace

The COP describes policies and practices related to supporting women’s empowerment and
advancing gender equality in the community

The COP contains or refers to sex-disaggregated data



Question 2

ThlS isas ample Of The EO; describes policies and practices related to supporting women's empowerment and advancing gender equality in the
marketplace

one of the gender

related questions, Supplier diversity programme

specifically question
2 referring to the Composition of supplier base by sex
policies and

practices that
advance gender in Supplier monitoring and engagement on women's empowerment and gender equality including promotion of the Women's

the marke tp lace . Empowerment Principles to suppliers
This image shows Gender-sensitive marketing

some of the best
practices you will
see listed under No practice for this criterion has been reported
each questions.
Again, you will
check the bOX of Any relevant policies, procedures, and activities that the company plans to undertake by its next COP to address this area,
each best practi ce including goals, timelines, metrics, and responsible staff O

that applies.

Support for women business owners and women entrepreneurs

Gender-sensitive product and service development

Other established or emerging best practices O




Please Note

« Each question will have the option to allow the company to

add any other practices they implement and to indicate their
plans for the next COP cycle.

d Other established or emerging best practices
[Specify in under 255 characters, including spaces. Alternatively, indicate if
your COP does not address this but explains the reason for omission (e.g.,

topic deemed immaterial, legal prohibitions, privacy, competitive
advantage).]

d Any relevant policies, procedures, and activities that the company plans to
undertake by its next COP to address this area, including goals, timelines,
metrics, and responsible staff




Company Example 1

Permanent hires Temporary hires Part-time hires Full-time hires
by gender by gender by gender by gender

| Male 789% | Male 77.12% | Male 41.66%

| Fernale 2109% | Female 2287% | Femnale 5833%

One WEPs signatory includes information about the breakdown of employees
by gender (even so much as to separate by permanent, temporary, part-
time, & full-time: see the image above), gender based grievances, salary gap
by gender, contract termination by gender, maternity/paternity leave, and
training hours by gender in its annual sustainability report.



http://www.endesa.com/EN/SALADEPRENSA/CENTRODOCUMENTAL/Informes%20Anuales/IS%202013%20ING.pdf

Company Example 2

Transparency, .
Measuring and @
Reporting .
Measure and publicly report on progress to achieve gender A no t h er Si g na t O ry con d uc t S g a p
Squaly. ~ assessments measuring progress towards
a. Make public the company policies ¢ 1 . .
the 7 Women's Empowerment Principles.

promoting gender equality. Community i i
b. Establish benchmarks that quantify Leadership and In 2014) the Company deC]ded to ]nClUde

levels Engagement . . . .
¢ USL:;Jdrétgr;(:;;;r:;;f;c;gftgi‘s;‘ Community Leadership and Engagement: Promote equality th]S gap analyS].S (part Of Wh]Ch you W]ll
4. Incorporate gender markers infoon TTOUO" cOmmunity initiatives and advocacy see to the [eft) in the annual report to its

a. Lead by example - showcase company commitment to gender

equality and women’s empowerment S h a r e h O l d e r S ) d e m O n S t r a ti n g t h e
b. Leverage influence, alone or in parinership, to advocate for gende com panyls com m]tment to Pr]nC]ple 7.

equality and collaborate with business partners, suppliers and
community leaders to promote inclusion.

-

c. Work with community stakeholders, officials and others to eliming
discrimination and exploitation and open opportunities for wome
and girls.

d. Promote and recognize women's leadership in and contributions
to, their communities and ensure sufficient representation of
women in any community consulitation

@®

Use philanthropy and grants programmes to support company
commitment to inclusion, equality and human rights


http://www.cse.lk/cmt/upload_report_file/501_1401960180.pdf

Next Steps for Companies

Next steps for Companies:

«Complete your COP submission with the additional gender questions
(starting 1 October 2014)

*Inform the WEPs team or your Local Networks representatives of
any problems that may arise in doing so

*Share your feedback of the new questions so we can continue to
improve our tools for gender-specific reporting

*Help us spread the word of this update to peer companies

Thank you for your cooperation.



Thank you for joining us. For further questions please contact:
womens-empowerment-principles@unglobalcompact.org or cop@unglobalcompact.org
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UNITED NATIONS
GLOBAL COMPACT

www.WEPTrinciples.org
@WEPrinciples |facebook.com/WEPrinciples


mailto:womens-empowerment-principles@unglobalcompact.org
mailto:cop@unglobalcompact.org

